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The non-alcoholic category is
booming +50% and the

winemaking team at Zolo has Zolo was created by of one of Argentina’s leading women
. z ~ used their proprietary techniques in wine, Patricia Ortiz. Her goal is for Zolo wines to stand out
to make a great tasting non- with elegance and identity, reflective of their terroir and

respectful to the environment. All Zolo wines are made from

alcoholic wine that stands out viron :
estate-grown fruit which have been sustainably farmed.

201 JO from the competition in flavor
) and packaging.
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g i . N * Size: 750/12
s S iy e o e * Varietal: Rose from Malbec (Dry)
w5 5ales =5 Sales % Chg
* Country of Origin: Mendoza
* Woman Owned, Estate Fruit,
Eco-Glass Sustainably Farmed
390 grams
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